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Toolbox Overview 2

Visual TreatmentUnique Identifier (always used with the UCalgary and AHS logos)

Wordmarks (always used with the UCalgary and AHS logos) UCalgary + AHS Logos

Click to jump directly to the tool
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2 3
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White two-line (horizontal) White one-colour two-line (horizontal)

This version of the white logo should only be used in cases where shadows 
can’t be printed. For example, embroidered on swag. !

White four-line (vertical) White one-colour four-line (vertical)

Unique Identifier (always used with the UCalgary and AHS logos)

The Arnie Charbonneau unique identifier is a visual concept that relates to the program’s activities, values 

and goals. Note the UCalgary and AHS logos always need to accompany the unique identifier somewhere in 

proximity on the same page or graphic.

Don’t alter the colour, size, or composition 

of the unique identifier elements.  

Don’t recolour, modify, or add effects (like 

drop shadows) to the unique identifier. Only 

the above variations should be used, always 

on a non-busy background.

Colour two-line (horizontal)

Colour four-line (vertical)
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Guidelines

The UCalgary and AHS logos always need to 

be in the same visual proximity.

The icon portion of the Unique Identifier can be 

used without the Wordmark, but the UCalgary 
and AHS logos must be present on the material. 

This includes collective event materials.

Imaio et qui omnit reperestiur ressect urehendipsam 
inctatum verume none et ut illaborestio quat aciuntu 
restisto quam qui ut ipsamusam et min nusdae esto eum 
comni aut as iunda dolupture mi, to ommolup tatione 
ctotaqui id mi, alit, quides re de exceped itatet doluptate 
videbitas dolore nonetur? Cuptio. Igeni consequod 
estruntus exces eium eatem idebist rumquae. 

Lecum laturem ipsunt quam fuga. Id quibusapid qui 
ius verae. Itat ex evernam et aliquatum faccus nitation 
pos et re est, aut et aut quam simus dempore nimusam 
exerundae quossim usciendia quatusdae re lab id 
maionsecab incitatemque que prepediae doluptatiam 
lam dellaut velent ime rem laut offici dem suntotatur aut 
que ent ut est, am am ditas non nos rehenem untiis dem 
faccata tiusape runtiorro imil est in porerum sunt, simi, 
sitibus, nobitate plabo. Ibustiis min nat aliqui nectas dit, et 
quosam voluptae. Et hillit volupis everum qui nem hit fuga. 
Ita quidigentis alit eumet, que ium utem sitiosam a nam 
evelibus dolum duciam essequam dus.

Article headline

Black two-line (horizontal)

Black four-line (vertical)

https://www.ucalgary.ca/brand/download-logos-and-templates


Wordmarks (always used with the UCalgary and AHS logos)

The Arnie Charbonneau wordmark is an alternative to using the lockup to identify the 

program. Note the UCalgary and AHS logos always need to accompany the wordmark 

somewhere in proximity on the same page or graphic.

The wordmark is specifically typeset for 

consistency across the university, please don’t 
recreate it with different fonts or spacing.

The UCalgary and AHS logos always need 

to be in the same visual proximity. See more 

examples here.  

Questions? Email brand@ucalgary.caDon’t recolour, modify, or add effects (like 

drop shadows) to the wordmark. Only the 

above black and white variations should be 

used, always on a non-busy background.

Imaio et qui omnit reperestiur ressect urehendipsam inctatum verume none et 
ut illaborestio quat aciuntu restisto quam qui ut ipsamusam et min nusdae esto 
eum comni aut as iunda dolupture mi, to ommolup tatione ctotaqui id mi, alit, 
quides re de exceped itatet doluptate videbitas dolore nonetur? Cuptio. Igeni 
consequod estruntus exces eium eatem idebist rumquae. 

Lecum laturem ipsunt quam fuga. Id quibusapid qui ius verae. Itat ex evernam 
et aliquatum faccus nitation pos et re est, aut et aut quam simus dempore 
nimusam exerundae quossim usciendia quatusdae re lab id maionsecab 
incitatemque que prepediae doluptatiam lam dellaut velent ime rem laut offici 
dem suntotatur aut que ent ut est, am am ditas non nos rehenem untiis dem 
faccata tiusape runtiorro imil est in porerum sunt, simi, sitibus, nobitate plabo. 
Ibustiis min nat aliqui nectas dit, et quosam voluptae. Et hillit volupis everum 
qui nem hit fuga. Ita quidigentis alit eumet, que ium utem sitiosam a nam 
evelibus dolum duciam essequam dus.

Two-line black (centered)

Four-line black (centered)

Two-line white (centered)

Four-line white (centered)

Two-line black (left aligned)

Four-line black (left aligned)

Two-line white (left aligned)

Four-line white (left aligned)

Two-line black (right aligned)

Four-line black (right aligned)

Two-line white (right aligned)

Four-line white (right aligned)
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Guidelines

Arnie Charbonneau 
Cancer Institute

https://www.ucalgary.ca/brand/download-logos-and-templates
mailto:brand%40ucalgary.ca?subject=


UCalgary + AHS logos 

The UCalgary and AHS logos should always be present on materials with the Arnie Charbonneau unique identifier and/or 

wordmark. Exceptions include events and presentations where the UCalgary + AHS logo doesn’t need to appear near to 

every instance of the unique identifier. (I.e., if they appear on a banner, they don’t need to be on every screen too)

Vertical colour Unique identifier + logos lockup vertical

Lockups also available in all black and all white

Unique identifier + logos lockup horizontal

Vertical black

Vertical white
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The logos in combination represent a 

partnership between UCalgary and Alberta 

Health Services. Don’t alter their placement 
and orientation.

Use of the Arnie Charbonneau unique 
identifier and UCalgary + AHS logos 
lockup is optional. (The logos can appear 

in the same visual proximity)

Questions? Email brand@ucalgary.caDon’t recolour, modify, or add effects (like 

drop shadows) to the logos. Only the above 

variations should be used, always on a non-

busy background.

Imaio et qui omnit reperestiur ressect urehendipsam inctatum verume none et 
ut illaborestio quat aciuntu restisto quam qui ut ipsamusam et min nusdae esto 
eum comni aut as iunda dolupture mi, to ommolup tatione ctotaqui id mi, alit, 
quides re de exceped itatet doluptate videbitas dolore nonetur? Cuptio. Igeni 
consequod estruntus exces eium eatem idebist rumquae. 

Lecum laturem ipsunt quam fuga. Id quibusapid qui ius verae. Itat ex evernam 
et aliquatum faccus nitation pos et re est, aut et aut quam simus dempore 
nimusam exerundae quossim usciendia quatusdae re lab id maionsecab 
incitatemque que prepediae doluptatiam lam dellaut velent ime rem laut offici 
dem suntotatur aut que ent ut est, am am ditas non nos rehenem untiis dem 
faccata tiusape runtiorro imil est in porerum sunt, simi, sitibus, nobitate plabo. 
Ibustiis min nat aliqui nectas dit, et quosam voluptae. Et hillit volupis everum 
qui nem hit fuga. Ita quidigentis alit eumet, que ium utem sitiosam a nam 
evelibus dolum duciam essequam dus.

Guidelines

Horizontal colour

Horizontal black

Horizontal white

!

mailto:brand%40ucalgary.ca?subject=


The visual treatment can also be used as an 

overlay on photos and illustrations. Use the 

treatment to highlight and enhance an image. 

Visual Treatment

The visual treatment are supporting 

graphics based on the unique identifier 

and used to enhance and solidify the Arnie 

Charbonneau identity. 

The visual treatment should be shown only 

as a detail, bleeding-off the page or display 

area of any visual material.

Note: depending on the situation and 

materials, more or fewer waves can be used.

The visual treatment is a secondary element 
to the Arnie Charbonneau wordmark and 

unique identifier. Use it to compliment these 

components and in backgrounds.
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Guidelines

The visual treatment can be lightly modified 

by adjusting the size and adding or subtracting 

waves. Do not alter the colours outside of the 
palette available in the original treatment.

The visual treatment should always bleed 
off a graphic or page on a minimum of 

one side.



7Visual Treatment (cont.)

Elements are available in multiple 

or single wave configurations. 

Note: The cool-coloured waves 

should never be used without 

the warm-coloured waves on 

the same asset. Warm-coloured 

waves can be used without cool-

coloured waves present.

Exceptions include events and 

presentation slides where the 

combined assets prioritize  

warm-coloured waves.

Warm-coloured multiple waves (long) Cool-coloured multiple waves (long)

Warm-coloured multiple waves (short) Cool-coloured multiple waves (short)

Red single wave Teal single waveOrange single wave Blue single waveWarm gradient single wave Cool gradient single wave

The scale of the waves can be increased as 

needed but priority should be given to warm-
coloured waves and colours within the design 

overall. 

Guidelines

S E C T I O N  4

Meeting the  
cancer challenge.

Warm and cool waves should not be combined. 
Keep each colour configuration separate. 

Single waves can be used as backgrounds, photo 
frames, and to enhance text. Use judgement 

when combining waves to create configurations 

that align with the overall visual treatment.

Imaio et qui omnit reperestiur ressect 
urehendipsam inctatum verume none et ut 
illaborestio quat aciuntu restisto quam qui ut 
ipsamusam et min nusdae esto eum comni 
aut as iunda dolupture mi, to ommolup 
tatione ctotaqui id mi, alit, quides re de 
exceped itatet doluptate videbitas dolore 
nonetur? Cuptio. Igeni consequod estruntus 
exces eium eatem idebist rumquae. 

Lecum laturem ipsunt quam fuga. Id 
quibusapid qui ius verae. Itat ex evernam 
et aliquatum faccus nitation pos et re est, 
aut et aut quam simus dempore nimusam 
exerundae quossim usciendia quatusdae 
re lab id maionsecab incitatemque que 

Looking at the 
patient, not just 
the disease.

Questions? Email brand@ucalgary.ca

mailto:brand%40ucalgary.ca?subject=


Examples 8

Pull-up banners

charbonneau.ucalgary.ca

Meeting 
the cancer 
challenge.

charbonneau.ucalgary.ca

Meeting 
the cancer 
challenge.

charbonneau.ucalgary.ca

Meeting 
the cancer 
challenge.



Examples 9

Pull-up banners

charbonneau.ucalgary.ca

Meeting the 
cancer challenge.

charbonneau.ucalgary.ca

Meeting the 
cancer challenge.

charbonneau.ucalgary.ca

Meeting the 
cancer challenge.



Examples 10

Print materials

Looking at 
the patient, 
not just the 
disease.

Impacting the care of tomorrow. 
Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore.

LEARN MORE: acci.ca COMMUNITY REPORT 2023



Examples 11

Environmental graphics



Examples 12

Internal templates

 

 

 

 

 

This certifies that 
 
 

FIRSTNAME LASTNAME 
Participated in the Charbonneau Summer Student Research Day 

“A comprehensive analysis of radon gas across Southern Alberta” 

 

Given this ____ day of _________________, 20___ 

 

_________________________________________ 

Dr. J. Gregory Cairncross, Director 
Arnie Charbonneau Cancer Institute 

 

 

Report title  
ideally no more  
than three lines 
Optional report subtitle goes here / 
authors / date 

This is 
a presentation title 
two-three lines
This is a presentation subtitle two 
lines max if possible

Optional Presenter’s name
Presenter’s title / additional designations
Department / additional designations
Optional date

Short announcement // 
casual event // directions

Learn more: webpage

Description // quote // Don’t forget to adjust the spacing of all 
the text boxes on the poster before printing lorem ipsum dolor 
sit amet, consectetur adipiscing elit. 

Sed at nibh pulvinar, posuere magna in, mattis turpis. Proin 
sagittis ligula in nibh lacinia, vitae convallis massa tempus. 
Curabitur lorem ligula.

Date:
Time:
Location

RSVP // call-to-action // webpage

Click to edit 
headline or 
event title 
max five lines 
if possible

Department // series // other


